A Graduate
Na—~7 ©Cho0l




IMM Graduate School Information Session 2025

Programme:

 Why study at the IMM Graduate School, South Africa
e Postgraduate Programmes
 The MPhil Journey
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Academic and Professional Benefits

* Internationally Recognised Education — High
academic standards with a strong industry-aligned
focus.

* Immersion in Emerging Markets — Gain insights into
dynamic economies and business environments in
Africa.

* Global Perspective — Expand academic and
professional networks beyond Europe.
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Global Students

EUROPE

/}

AFRICA S el

Stude;ts from MORE than
22 different countries...these include

Botswana, Congo, Kenya, Lesotho, Malawi, Mauritania, Mozambique, Namibia, Nigeria,
Sierra Leone, South Africa, Swaziland, Zambia, Zimbabwe, Bosnia, China, France, India,
Ireland, Serbia, Thailand, United Kingdom
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Cultural and Personal Growth

* Rich Cultural Experience — Experience South Africa’s diverse heritage,
languages, and traditions.

* Multicultural Learning Environment — Engage with students and academics
from across Africa and beyond.

* International Outreach — Opportunities to collaborate with local and regional
institutions.
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*Base in Stellenbosch:

*A historic town with a
vibrant student
community.

*Easy Travel
Access: Explore Cape
Town, the Garden Route,
and Southern Africa.

*I[mmersive Local
Experiences: Industry
visits, networking events,
and engagements with
regional experts.




Strategic Location for International Research & Engagement

* Growing Academic Hub — Positioned at the intersection of African and global business
trends.

* Opportunity to Conduct Field Research — First-hand exposure to markets, businesses,
and marketing networks.

* Co-Supervision and Mentorship — Benefit from academic expertise in both South
Africa and Europe.
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Institutional Overview

Private Higher Education Institution
¢/  DHET registration
¢/  All Qualifications are accredited
by the CHE and quality assured by
the HEQC
" ¢  Qualifications listed on the NQF
(SAQA website)

) % & higher education X
- training m C H E SAQA
( Deparment
Hagher Chucs W Temewryg
- e o (OUNCIL ON HIGHER EDUCATION
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76

Years of service to
the industry

45

Years of conferring
Certificates, Diplomas
and Degrees
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Proud graduates

Graduate

School



Quality Academics

@ 14PhD's

‘I"M"I‘

T'I“I“l“l“l“l‘ww»l\ ) 6 Professors

20 Supervisors assisting

MPhil Students

TARTARRAN

9 eSupervisors assisting . 4 Master's Degrees
Honours Sudents
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Student numbers 2024-S1

Postgraduate

Postgraduate Diploma in Marketing Management - -

Bachelor of Philosophy Honours in Marketing Management - -
Bachelor of Commerce Honours in Supply Chain Management - .
Master of Philosophy in Marketing - .

Master of Commerce in Supply Chain Management (being accredited)



Industry Connectedness

Marketing accreditation and associations

CIM

Accreditation Received from the Chartered Institute of Marketing - CIM (UK)

AUS T-J |\N
AM' NaT) Recognition Status from the Australian Marketing Institute (AMI)
MAZ
ssociation
e Preferred Service Provider to the Marketers Association of Zimbabwe
AFR'CAN e
I Preferred Service Provider to the African Marketing Confederation
@ Preferred Service Provider to the IMM Institute

ititete of Matenig
Managemanrt South Africa
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Industry Connectedness

Supply Chain accreditation and associations

2t
4."‘.} e o faciaiis Accreditation received for all supply chain programmes from: CILT
and Transpor o
LR - International

Membership of CILT (SA)

Africa
Tpmay The IMM Graduate School is the main sponsor Africa Supply Chain
T Excellence (ASCEA) awards
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Academic Connectedness

Association of Private

?EAPHE South Africa Private

her Ed : {n APPETD. Providers of Education
ng er E ucatlon Education, Training and Development and Tralnlng
Library and Information 7N Nf':\tional Association of
Association of South Africa QMDEOSA Distance Education and
k5 Open Learning in South
Africa

Southern African Universities
Association
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It is about engagement, critical thinking and re-thinking




MPhil in Marketing, the journey

« We pride ourselves on fostering a supportive learning environment where
iInnovation, collaboration, and personal growth are paramount.

* As you engage with our faculty and fellow students, we encourage you to
embrace curiosity, challenge conventional wisdom, and seize every
opportunity to expand your horizons.

« As you embark on this enriching academic journey, know that you are not

just students, but integral members of our vibrant community.
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TIMELINE

Students attend orientation Once Research Proposal has

and academic workshops. been successful completed,
Students work with can the student register for

supervisors on Research the Research Dissertation.

Proposal

Students apply and go
through a panel interview
before they are accepted on
the qualification

Students submit proposals to
external academics for critical
read. Students then present
their proposals to the
Postgraduate Committee for
evaluation. Before completing
ethcial clearance.




The Application process

Students interested in applying for the Master’s of Philosophy in
Marketing at the IMM Graduate School needs to submit the following
documents:

IMM Graduate School Application form
Academic transcribes of highest qualification
Research Report

Motivational letter

(1
(2
(3
(4

N N N S’

Intakes: February 2025 and June 2025
Application’s open November 2025 for 2026 intake

PN
N
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The Application cost

Fees: Application Fee: $110

Credit Transfer Application Fee: $10

Enrolment Fee: $80

Master of Philosophy in Marketing Induction course: $320

Master of Philosophy in Marketing Dissertation and publishable article:

$1750
Total cost: $2270

Tutoring and Research support opportunities available
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Induction phase and Dissertation phase

Induction phase:

During this phase you will be guided in the writing of your Research
Proposal.

Compulsory Academic workshops

* 08 March: Academic Writing

« 29 March: Introduction, background, and context

« 5 April: Literature review, Problem statement and Research
* Objectives

« 26 April: Theories and Models

10 May: Research Ethics

« 24 May: Research Methodology: Qualitative

« 7 June: Research Methodology: Quantitative
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Research Proposal milestones

. Part 1: Submitting of Introduction, background and context of
proposal: Deadline: 12 April

. Part 2: Submitting of Literature review, Problem statement
and Research Objectives: Deadline 3 May

. Part 3: Submitting of Research Methodology: Deadline 28
June

. Final submission of: Research Proposal: Deadline 12 July
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How do we do this...

Master's Programme 2025 - Academic Research Proposal Dissertation Phase
Resources Workshops Phase



How do we do this...

Helena van Wyk « 1yr

MPhil

Research Challenges

Research Challenges

ACADEMIA | Letters

Whar are the research challenges thar Academic

Researchers face. and how do they overcome them

Manru Kabarn

Allenge 1: Chooing the Right Topie

Research Challenges

How to write research
methodology

How to Write Research Methodology: Overview, Tips, and Techniques

research.com

how-to-write-research-methodology

(RESEARCH

rRIMENTATION EXAMRS
N L = 5 M
© Sexp
93 8 G

~

How to Find a Good Research Topic? |
Do Not Editgood research topic

Ethics in Research Qualitat

ETHICS IN
RESEARCH

B Question?
questionpro.com

Ethics in Research: Understanding its Qualitative
Importance + Best Practices Methods a




How do we do this..

Supervisor session Supervisor session Supervisor session Supervisor session

Dr Tatenda Chabata Piers Steenekamp & Dr Michael Humbani Prof Nkosiville &

& Khanyile Kingstone Patson Chawuruka & Aileen Uys Jean le Roux
@ Not available unless: You belong to @ Not available unless: You belong to @ Not available unless: You belong to @ Not available unless: You belong to
Dr Tatenda & Khanyile (hidden Piers & Patson (hidden otherwise) Dr Michael & Aileen (hidden otherwise) Prof Nkosiville and Jean (hidden
otherwise) otherwise)



Your engagement....

& fis =

Supervisor Session: Lihle Feedback Folder: Lihle eDiscussion Forum: Lihle

* Supervisor
- BBB
 Feedback Folder

Personal eDiscussion Forum



Mphil: Marketing - Dissertation

« The primary objective of a Master’s degree is to guide you to make a significant contribution to
the advancement of knowledge in the field of marketing.

Structure of the programme
* The Master’s Degree consists entirely of a research component

* It requires you to submit a fully-fledged dissertation and a publishable article in order to

complete the degree.

* The final dissertation should be a minimum of 130 pages excluding the appendices and

reference list.
* The publishable article should be between 6000 and 8000 words including the reference

list.
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Questions?
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